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ABOUT CAFII: Who We Are
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Non-profit industry Association dedicated to 
development of an open and flexible insurance 
marketplace.

Established in 1997 to create a voice for financial 
institutions involved in selling insurance through a 
variety of distribution channels. 



ABOUT CAFII: Who We Are

CAFII members offer credit protection insurance; travel insurance; 
other types of life and health insurance; and, in some cases, property 
& casualty insurance across Canada. Credit protection insurance and 
travel insurance are product lines of primary focus for CAFII as 
members’ common ground.

CAFII members offer insurance through financial institution branches; 
client contact centres; the internet and other digital channels; direct 
mail; and, in some cases, agents and brokers (including travel agents 
for travel insurance).
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ABOUT CAFII: Who We Are

CAFII represents companies at intersection of bank/credit union and 
insurance industries. 20 years ago, financial institutions in insurance 
didn’t have a voice for their unique concerns in the marketplace.  In 
response, a group of concerned leaders from Canada’s banks with 
insurance operations created CAFII to focus on bank-insurance issues.

In the space of 20 years, CAFII has steered our industry segment 
through new insurance legislation in almost every province and two 
federal Bank Act reviews. 
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ABOUT CAFII: Who We Are

Two decades on, CAFII has made significant inroads into changing 
and advancing the way insurance is made available to Canadians.  
Members use technology and electronic communications to make 
insurance simple, readily accessible, and affordable for consumers.

Federally, we’ve adapted to implementation of privacy legislation, 
new telemarketing rules, and establishment of national do-not-call 
list; and, more recently, anti-spam legislation (CASL).
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ABOUT CAFII: Who We Are

CAFII has been involved in development and refinement of Codes of 
Conduct with Canadian Life and Health Insurance Association, 
Canadian Bankers Association, and the Joint Forum of Financial 
Market Regulators.

CAFII in recent years has also engaged in additional credit protection 
insurance research and in a more proactive media and public 
presence. 
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CAFII’s  Membership is Comprised of Seven Financial Institutions (Bank and 
Credit Union Distributors) and Five Insurers / Underwriters of Credit 
Protection Insurance

Financial Institutions Insurers
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CAFII’s Key Insurance Policy and Regulation Priorities

CCIR / CISRO Fair Treatment of Customers 
Guideline—A Top Priority for CAFII 

Members

A New Regulator in Ontario—Financial Services Regulatory 
Authority of Ontario

A New Regulatory Regime in Quebec—the Regulation 
on Alternative Distribution Methods

In the Spring of 2018 CAFII Visited all Atlantic Canada 
Regulatory Authorities; Just Last Week CAFII Visited 

all Western Canada Regulatory Authorities
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CAFII Organizes Presentations on Emerging Trends from 
Industry/Societal Thought Leaders

Vikram Kamath, 
Director, LIMRA 
Center of 
Excellence for 
Analytics, “The 
Power of 
Analytics: How 
Data Is Changing 
the Life Insurance 
Industry,” April 
16/19

Kai Lakhdar, Partner, 
PwC Canada Corporate 
Strategy Group, “Using 
Machine Learning 
Technology to Improve 
Clients’ Health and 
Wellness – and 
Produce Better 
Outcomes for Their 
Life and Health 
Insurers,” June 4/19

Melissa Carruthers, 
Senior Manager, 
Monitor Deloitte 
Canada, 
“Modernize & 
Transform: Winning 
in the Future of Life 
and Health 
Insurance,” 
upcoming on 
December 3/19
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Keegan Iles, Director, 
Insurance Consulting 
Practice, PwC Canada, 
“Tomorrow is Today: 
Insurtech Disruption in the 
Life and Health Insurance 
Sector,” February 7/17

Neil Parmenter, President & 
CEO, Canadian Bankers 
Association, “A Review of 
the Future of Banking, the 
Opportunities and 
Challenges of Fintech, and 
Prospects for the Broader 
Digital Economy in an Age of 
Unprecedented Change and 
Innovation,” June 5/18



Technology is Having a Profound Impact on the Insurance Industry

CAFII believes future of 
life and health insurance 
industry will be marked 
by continued innovation 

and an increase in 
consumer demand for 

electronic commerce and 
other alternate forms of 

distribution. 

Consumers continue to demand greater access to purchasing 
through digital channels, which will play an increasingly 

important role in meeting needs of Canadians.
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Consumer Expectations are Constantly Evolving and Escalating

Their preferences and expectations are a 
particular challenge and opportunity for 

the insurance industry.

Millennials’ high expectations for 
technology-based services, convenience, 

transparency, speed, regular 
engagement, and a personalized 

experience that reflects their needs are 
defining how products and services are 

delivered. 
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CAFII Members Embrace and Prioritize Fair Treatment of Consumers

CAFII shares regulators’ objective of 
ensuring consumers are well-protected 
while also having the ability to purchase 

products through their channel of choice.  

In an insurance industry context, it’s important 
to note that part of the overall objective of FTC 
is to ensure insurers can provide support and 

meet consumers’ expectations
throughout the user experience.
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CAFII Supports Regulations That Embrace Electronic Commerce

CAFII believes regulatory structures 
should foster a harmonized, flexible, and 
open marketplace where consumers are 
able to choose how and where to 
purchase coverage.  

Regulation should embrace the role of all 
insurance channels in meeting 
consumers’ insurance needs.  It’s 
important that regulatory frameworks 
help foster and support ongoing growth 
and development of technology-enabled, 
alternate distribution channels.
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CAFII’s predominant strategic focus and priority is relationship-building and 

communications with insurance regulators and policy-makers.
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Judith Robertson 
Commissioner

FCAC

Kandace Hopkins, 
Director, Practice and 

Quality Assurance, 
Insurance Council of 

British Columbia

Jérémie Ryan
Director

Financial Literacy and 
Stakeholder Engagement

FCAC

Teresa Frick
Director

Supervision Division
FCAC

CAFII Strategic Focus is on Regulatory and Policy-Making 
Relationship-Building



CAFII’s Value-Added Industry Research

CAFII adds value to consultative 

relationships and ongoing dialogue 

with regulators and policy-makers 

through research, including 

commissioning and sharing the results 

of independent, third party research 

on important insurance-related topics. 

Key research priorities include 

obtaining consumer feedback on their 

attitudes toward and experiences and 

satisfaction with the credit protection 

and travel insurance products offered 

by CAFII members. 
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CAFII-Pollara Research on Credit Protection Insurance, 
Mortgages and HELOCs—Released June 2019
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CAFII-Pollara Research on Credit Protection Insurance, 
Mortgages and HELOCs—Released June 2019
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CAFII-Pollara Research on Travel Medical Insurance—
Released June 2018
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CAFII Continues to Invest in a Consumer-Friendly Website, Including 
Videos 
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CAFII Continues to Invest in a Consumer-Friendly Website, Including 
Vignettes
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CAFII Is Becoming More Proactive In Media Relations and Publicly 
Sharing Our Perspective
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Q & A / Dialogue with the FCAC  

• Any questions on what we have shared in this 
presentation? 

• CAFII extends a standing offer to collaborate with 
you, the FCAC, as a key regulator and policy-maker, 
on regulatory or legislative initiatives or other issues 
of mutual interest. Are there any matters on the 
near-term horizon on which you might wish to call 
upon us for participation/collaboration?
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