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Credit Protection Insurance

Offered By CAFIl Members

Making insurance simple and accessible for Canadians
Rendre I'assurance simple et accessible pour les Canadiens




Credit Protection Insurance Overview




Credit Protection Insurance (CPI)

Death Pay off debt




Simple, accessible and affordable

87% of Canadians with CPI on their mortgages and Home
Equity Lines of Credit (HELOCs) say it is a convenient
way to protect themselves and/or their families against

. major financial setbacks arising from death, disability,
critical illness, or job loss.*

70% of Canadians 83% of Canadians with CPI
with CPl say CPl is coverage said it is an




Coast-to-coast access
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Paid claims and peace of mind

89% of survivors/next-of-kin

8 (y who made a CPI life insurance
9 0 claim reported that it was paid*

l 80% of Canadians with CPI




Sobering statistics




Inadequate coverage

Half of the Canadian population
is neither prepared nor protected




Inadequate coverage

Significant gaps even among those who own life insurance

Only 16% have a life - In 2016-2017 calendar
insurance policy that - 5 9 year, the average age
could cover their i of life insurance
remaining mortgage —— claimants was only
payments in the case 59 years old*

of death*




Inadequate coverage

Job loss, disability and critical illness not accounted for




Inadequate coverage

Coverage gaps disproportionately affect
lower and middle-income families

- Just less than half of husbands earning less
than $35,000 own any life insurance*




Rising debt levels

At the same time, Canadians are more indebted than ever

In 2019 average Owe almost for every
consumer had over dollar of disposable income
in debt

Average non-mortgage
say they don’t make debt is over

enough to cover bills &
debt payments at the end

Canadians have over
in outstanding credit card




Uncertain times

Critical illness, disability or job loss a reality many Canadians will face

Canadians will develop Strokes
cancer in their lifetime in Canada
Over strokes in Canadians spend a total of
Canada every year or in hospital

1 stroke every 10 minutes because of strokes every year




Closing the gap




aving the "what if?” conversation

If it isn't offered, most people won't seek it out

90% of Canadians have never been offered

critical illness insurance*




Meet Marie

$300,000 Owns life
mortgage insurance through
remaining her employer
20-year

amortization
2 kids, one in



Debts have a way of adding up

Takes out $50,000
HELOC for home
renovations

Puts new furnace
on credit card

Leases a car



What if something happens?

Cannot afford
daycare, affecting
employability

Can't
afford car

Experiences
depression

Credit rating
plummets

Life insurance

No coveraqge for



What if she had the conversation?
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Marie’s not alone
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71% said that without CPI, they do
not know how they and/or their




Sales practices built on the fair
treatment of customers




Coverage is optional

Multiple accountabilities and product features reinforce
optional nature of coverage

Bank client service representatives
are
CBA Code
of Conduct for Authorized Insurance Products

period of 10 to 30
days

Tied selling is strictly prohibited




Accurate information

Comprehensive and recurring training to ensure
consumers receive accurate and reliable information

Carefully developed Individual coaching

Contain proper disclosure Formal CPI training programs

Calls are routinely recorded Team huddles




Clear documentation

Disclosure prioritizes informed purchase decisions

Eligibility conditions
Features and benefits
Limitations

Exclusions

How to submit a claim

Insurer’s name and
contact information

Premium charges

Statement that the




Rigorous complaint process

Significant back-end work to ensure
fair front-end sales practices

through the independent
Ombudsman for Banking Services and Investment (OBSI); ADR Chambers Banking Ombuds
Office, or the Ombuds Service for Life and Health Insurance (OLHI); and the AMF, as appropriate.

CPlinsurers track and report complaints to the rooted in the CCIR Annual
Statement on Market Conduct

mMonitor spikes or canceliations




Consumer satisfaction a priority
Making sure consumers understand their coverage

At the time of signing up
for their CPI coverage:

74%

74% of insureds said they were
satisfied with the information
provided to them to make an

informed purchase decision.

77%

77% of insureds reported
satisfaction with the
product explanations

provided to them




PLACEHOLDER SLIDE

Placeholder slide for statistical data on the industry and insurance premiums that is being
developed right now DATA TO COME




Strict industry guidelines
and robust requlation




Self-regulated

Governed by strict industry guidelines through mandatory participation

1212024220

Insurance companies are for CPI product design
and distribution, in particular, Gy Creditor’s Group Insurance and G9, Direct Marketing.

required by law TO have extensive compiain

disclosure documents.

CBA Code of Conduct for Authorized Insurance Activities




Provincially regulated

Fair treatment of customers integral to provincial regulators
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Robust provincial regulation network

Established conduit for communication among member jurisdictions

CISR*)CRA




Federal oversight

Working in dialogue to ensure fair treatment of consumers

Monitors and enforces compliance with \
federal consumer protection measures 0




Looking forward




Questions

Keeping the conversation going
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Appendix




Simple application process

to all Health Questions ) and Effective Immediately
for
$475,000 Mortgage
and Mortgage Life on Mortgage Life Insurance _ _ )
Insurance Application and F.’rowd.es Wnttgn on Date Approved
Confirmation to Client by Insurer

Client Answers Yes Client Provides
Information

Vv

Insurer Declines Application




Easy approval process

Industry Application Approval Rates for Mortgage Life and Term Life Insurance*

m Auto-Approved m Approved in Underwriting Declined

Creditor Life




Accessible to more people

Credit Protection Insurance
Not covered for Covered for all claims

Pre-existing Condition Including Pre-existing
Pre_existing Condition Other claims covered Conditions
6-24 months prior to application 0-12 Months Month 12+

Individual Insurance




Flexible underwriting

Guaranteed issue with a
pre-existing condition provision

Simplified health
questions

Broad ranges of risk




Affordable option

Often less costly than other forms of insurance*

Credit protection Credit protection critical
disability insurance is less illness insurance is less
expensive than Class 2A expensive than individual
(i.e. clerical employees) critical illness insurance
individual disability for all ages, amounts

Credit protection life
insurance is less
expensive than Term
20 life insurance for
more than half (55%) of



Appropriate adjudication

Post-claims underwriting (PCU) not practiced

Insurers have due to material
misrepresentation within a two-year contestability period, which
is not unique to CPI products.

As do their counterpart underwriters of other types of insurance,
insurers of CAFIl member-distributed CGl adjudicate all claims

, €.9. benefits




